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For companies in all 

different industries, the 

ongoing COVID-19 climate 

has initiated changes 

and adjustments, making 

everyone find new ways of 

performing familiar practices. 

The same was true for 

FTA’s 2021 Excellence in 

Flexography Awards, which 

for the first time in its 62-year 

history, was judged virtually. 

Despite the challenges of judging a 

print awards competition in a virtual 

environment, it was a success. For an 

overview of how it was done, take a 

look at page 40. And of course, don’t 

forget to see all the winners, and 

why they were chosen by the judges, 

beginning on page 47.

As usual, this issue also covers the FTA 

Sustainability Excellence Awards, and 

details the careers of the 2021 FTA Hall 

of Fame inductee and FTA President’s 

Award recipients. Congratulations to this 

year’s winners!
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Everyone—in the flexographic industry and beyond—is looking forward 

to a new year and a new start. This issue of FLEXO is focused on looking 

ahead—at trends, new technologies and the general outlook for 2021. 

Data from Smithers reveals a rising demand for packaging will result in market growth, while 

research from Freedonia predicts that demand for stand-up pouches will continue to increase 

over the next few years. Companies like Sealed Air are creating innovative solutions like formed 

profile printing. The Flexo Quality Consortium (FQC) has carried on with its projects despite social 

distancing challenges, and will debut its latest initiative, a bimonthly FQC/FIRST Tech Focus webinar, 

in February.
In this issue, see how the industry continues to adapt, reinvent and forge forward despite the 

challenges of the previous year.
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OUTLOOK & EXPECTATIONS

Packaging
Trends & Timelines

12 
STAY ADAPTABLE, WIN CUSTOMERS 

Jennye Scott, VP of creative services at Berry Global, talks about her career.
16 
A TRIPLE THREATGreat Northern Corp shares its journey pursuing FIRST Individual Certifications.

27 
STANDING OUTHow Sealed Air’s formed profile printing enables graphics to be placed on Olé Mexican Foods’ queso fresco without distortion.30 

RISING DEMAND FOR PRINTED PACKAGINGAccording to the latest data from Smithers, total value for printed packaging stands at $431.6 billion in 2020.

JANUARY 2021 VOLUME 46, NO. 1
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It’s hard to believe, but FORUM 2021 is already fast approaching. So in this 

issue, FORUM’s 17 session chairs give all the details on the presentations 

set for the event, which takes place May 2-5. See who will be speaking at 

this year’s event and what they will be discussing, following the theme of 

“Prosper Through Efficiency,” beginning on page 29.
With a special look at labels and flexible packaging, February’s FLEXO also includes articles on 

optimization and fingerprinting, award-winning label printing and benefits of using stable, easily 

cleanable and repeatable sensors. In addition, packaging film manufacturer ABX also gives a look into its recent acquisition of the US 

flexible packaging converting business of Berry Global, and what it means for the company, with six 

Berry plants now under the ABX umbrella.
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ANYTHING BUT  ORDINARYAmazing Labels, Challenging Runs

8 
AMAZING LABELS, CHALLENGING RUNSVintage 99 Label relies on plant-wide inspection technology to produce award-winning wine labels.

16
BE COMMITTEDThe importance of optimization, fingerprinting and characterization.

29 
INSIDE INTELLIGENCEFORUM 2021 session chairs detail what to expect in each of the event’s technical presentations.

FEBRUARY 2021 VOLUME 46, NO. 2
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FLEXO’S Converting Equipment Selector in this issue, complied from 

submission by INFOFLEX 2021 exhibitors, is a guide to the most cost-

effective and highly automated technologies that are designed to 

maximize productivity and cut waste. Be sure to check out these game 

changing technologies from FTA member companies and supporters, 

beginning on page 59. Also in this issue, FORUM 2021’s chair and co-chair share more information on the event’s 20-plus 

technical presentations in nine sessions. See everything you need to know before attending on 

page 8.
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EFFICIENT BY DESIGN
Pre-Show Planner Converting Equipment Selector

8 
TIME TO THRIVE
Efficiency and productivity are at the heart 
of FTA’s FORUM 2021, according to the 
event’s chair and co-chair.

27 
THIRTY YEARS & THRIVINGOMNI Systems reflects on its history and 

growth.

30 
EXPECT THE UNEXPECTEDThink beyond the printing press at Virtual 

drupa.

34 
PRODUCTIVITY BEGINS WITH THE PRESS

Today’s models are designed to maximize 
profitability.

36 
ABSOLUTE COLOR MEASUREMENT

Enabling measurements to be made and 
repeated—at any point in the process and 
at any time.

MARCH 2021 VOLUME 46, NO. 3

COVER PHOTO COURTESY OF LOMBARDI CONVERTING 

EQUIPMENT/MATIK INC

34

30 FORUMP r o s p e r  T h r o u g h  E f f i c i e n c y

2021

F O R U M  2 0 2 1Prosper Through Efficiency
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With FORUM and INFOFLEX focusing on prospering through efficiency 

and game changing technologies, respectively, this issue of FLEXO is 

taking a similar approach—with a spotlight on this year’s exhibitors and 

their products, as well as a section on suppliers speaking out on the 

state of the industry and how they’ve adjusted and thrived in a COVID-19 

environment and beyond. 

It’s hard to believe INFOFLEX 2021 is just around the corner—taking place May 12-13 and May 18-

20 in FTA’s Virtual Conference Center. Make sure you have this issue of FLEXO on hand when 

attending, because it features the Official INFOFLEX 2021 Exhibit Guide, beginning on page 58. Find 

out who’s exhibiting and what they specialize in, their markets served and their contact information.
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  OFFICIAL EXHIBIT GUIDE

SUPPLIERS & STRATEGIC 

DIRECTIONS

6 
FLEXIBLE FORECAST

Plastic, paper and foil packaging 

will continue to rise in demand, 

according to a report from 

Smithers.

10
STAY FLEXIBLE 

Great American Packaging in 

Vernon, CA went from operating 

out of a garage to a three-phase 

production facility.

14 
ACCURACY & EG 

PRINTING

Intelligent use of ink sets 

minimizes the visual effect of 

press drift during long pressruns, 

according to a Ryerson study. 

24 
REMEMBERING SAM 

GILBERT

An industry friend, mentor 

and teacher passed away in 

November 2020. 
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CONTENTS

This issue of FLEXO is the annual Ink/Anilox/Doctor Blade Selection 

Guide. It’s a comprehensive look at everything you need to know about 

the critical tools for a successful workflow and how to make sure they 

are running efficiently and effectively. After all, those tools, and how they 

are running, greatly impact the final job. This year’s installment covers 

it all—from doctor blade setup and troubleshooting, to bridge adaptors, 

the importance of good cleaning practices, anilox roller performance, 

LED curing and more.

Also be sure to check out a recap of the presentations at FTA’s FORUM 2021 on page 80, in case 

you missed any of them, as well as in-depth research reports from Smithers and Transparency 

Market Research covering the future of flexographic packaging, starting on page 10. 
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12TH ANNUAL  

INK/ANILOX/DOCTOR BLADE 

SELECTION GUIDE

18 
A VISION OF QUALITY 

FTA member Portco Packaging 

reviews its history and 

advancements from more than 

90 years of operations.

22 
SAFE INKS FOR FOOD 

PACKAGING

Effective risk mitigation measures 

must be implemented at every 

stage of the packaging supply 

chain.

28 
WHITE INK

Controlling the most critical color.

34 
UV & EB FLEXO 

Brand owners and converters 

are turning to energy-curable 

technologies as part of the 

printing toolbox.

40 
LED CURING: THE FUTURE 

IS NOW
The ideal choice for flexographic 

printing applications.

44 
DOCTOR BLADES FOR EG 

PRINTING

Guidelines on achieving uniform 

metering throughout a run.

48 
GENTLE TOUCH

How doctor blade setup, blade 

materials and coatings can 

positively enhance performance.

18

28

COVER PHOTO COURTESY OF SUN CHEMICAL CORP
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ISSUE DATES EDITORIAL CONTENT

July
Ad Close: June 16
Material: June 20

Plate/Sleeve/Processors Selection Guide
Plus: Premedia Services Provider Directory & Locator

August
Ad Close: July 14
Material: July 17

Press Buyer’s Guide
FTA Fall Conference 2022 Planner
Labelexpo Americas Preview & FTA Member Locator
On-Site Distribution: Labelexpo Americas, Rosemont, IL

September
Ad Close: Aug. 9
Material: Aug. 12

One-Pass Production
•	 Labelexpo Americas Edition: FTA’s Inline Converting Equipment Selector—Hybrid Presses, Digital  

Embellishments—Label, Folding Carton, Small Flexibles
•	 FTA Member Exhibitor Showcase

On-Site Distribution: Labelexpo Americas, Rosemont, IL

October
Ad Close: Sept. 12
Material: Sept. 15

FTA Fall Conference 2022 Edition
•	 Program Highlights + Presenter Perspectives
•	 Exhibit Guide

Plus: PACK EXPO International for the Package Printer—FTA Member Locator & More
On-Site Distribution: FTA Fall Conference 2022, Covington, KY (Cincinnati); PACK EXPO International, Chicago, IL

November
Ad Close: Oct. 14
Material: Oct. 17

In-Plant Automation
•	 Future-Proof Production
•	 A Winning Workflow
•	 Controlling Color

December
Ad Close: Nov. 11
Material: Nov. 14

SourceBook 2023
•	 International Directory of Flexographic Packaging, Printing and Converting Products & Services  
•	 FTA Member Directory

Plus: Early Look: 2023 Technologies to Count On—A Special Advertising Supplement
On-Site Distribution: 2023 FTA & Industry Events
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The intersection of premedia and innovation—That is where this, the July 

issue of FLEXO Magazine, firmly resides.
It contains comprehensive, in-depth articles detailing how each of the 2021 FTA Technical Innovation 

Award recipients earned their honors, shining a light on the technical underpinnings and practical 

application of those award-winning technologies.And if cutting-edge premedia providers are on your to-do list, look no further than the opening 

pages of this issue, where FTA members offering prepress services are listed along with their areas 

of business and product offerings. 
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6 
2021 FTA MEMBER PREMEDIA SERVICE PROVIDERS AT A GLANCEProducts and services, location and contact information for FTA members providing prepress services.

16 
COFFEE CONVERSATIONHow TC Transcontinental Packaging developed and produced its Maxwell House Coffee Canada bag.

20 
LIGHT FIELDS & CREATIVE EXPRESSION

Fathom Optics Light Field Technology Software, a 2021 FTA Technical Innovation Award winner, creates the illusions of depth, movement or both.30 
LED PLATE EXPOSUREPremedia executives explore surface optimization, plate certification and assess the technology behind the banner.

COVER PHOTO COURTESY OF ESKO

16

20

AUGUST 2021 VOLUME 46, NO. 8

A U G U S T  2 0 2 1    3

SPECIAL SECTION

TECHNOLOGIES & TECHNIQUES

FTA  TODAY

MEMBERS & MANEUVERS

INDUSTRY INDICATORS PLANTS & PROCESSES PRESSING ISSUES SOURCES & SOLUTIONSCONTENTS

You are now reading the 13th Annual Press Buyer’s Guide. It is neither 

unlucky nor concerned with superstition. It leaves nothing to chance, 

much like the flexographic presses discussed in its pages.

Those machines—in a range of shapes and sizes—enable operators to transform printing from an 

art to a science. Through a range of technologies, they deliver on printers’ needs more than ever 

before. Their continual evolution brings with it improvements to quality, makeready, speed, defect 

detection, waste, connectivity and a lengthy list of other KPIs.
Evolution is in the air, not only with respect to presses but also FTA’s Fall Conference 2021. The 

four-day event includes more than 20 technical presentations covering evolution in the flexographic 

workflow, an expanded exhibit—INFOFLEX at Fall Conference—which carries that event’s storied 

legacy, and marks the return to in-person conferences from FTA. Program Chair John Gleich of We 

Are Alexander discusses everything about Fall Conference 2021, beginning on page 8.
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T H E  F L E XO G R A P H I C  T E C H N O LO G Y  S O U R C E

SMART, AUTOMATED, EFFICIENT13TH ANNUAL PRESS BUYER’S GUIDE

COVER PHOTOS COURTESY OF (CLOCKWISE, FROM TOP LEFT): SOMA, COMEXI, UTECO, KOENIG & BAUER FLEXOTECNICA, 

ALLSTEIN, WINDMÖLLER & HÖLSCHER

8 
FALLING INTO THE FUTUREFall Conference 2021’s Program Chair John 

Gleich explains its theme, technical content, 
INFOFLEX at Fall Conference exhibit and 
why flexographers need to attend.18 

TEAM EFFORT
How ABX and Berry Global’s Aunt Millie’s 
Live Organic 100% Whole Wheat Bread 
Bag—a two-time award winner—was produced.

20 
COMBATING CONTAMINATIONCombating static charge and maintaining 

clean webs means improved quality and less waste, plus the ability to meet 
customer demands.

24 
FLEXO MOVES FORWARDData and findings from Smithers’ The Future of Print Equipment to 2026.28 

THE ROAD AHEADIndustry experts assess the situation beyond the press and advocate for strategic pivot points.

32 
AUTOMATED & INTEGRATEDKoenig & Bauer North America President & 

CEO Kilian Renschler discusses the state of 
the modern flexographic press.
36 
CI FLEXO + UV LEDAdd output performance and profits to your 

print operation.

40 
CONNECTING THE DOTSDefine efficiency, increase profitability and 

invest in digitalization as you adopt a new 
business model.

44 
UP & RUNNING
Identifying significant pressure points that 
are prompting press manufacturers to up 
their games.

28

32
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September’s issue of FLEXO is devoted not to a thing, but to an 

idea—Evolution.
Call it by one of its umpteen synonyms. Define it in the context of whatever is undergoing evolution, 

be it the flexography/digital balance at the heart of the hybrid press, the automation seeping into the 

pressroom and prepress departments, the ways operators receive support from thousands of miles 

away in an instant. You know it when you see it—In this case, when a first pull checks all the boxes 

and puts a smile on a brand owner’s face.FTA’s Fall Conference 2021 knows a thing or two about evolution, and a pair of articles in this issue 

look at two particular definitions of the idea. 
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HYBRID PRESSES, DIGITAL EMBELLISHMENTS, PRESSROOM WORKFLOWS
PREVIEW

COVER PHOTO COURTESY OF MARK ANDY INC

12 
CATCH OF THE DAYWestpak walks through the print job that earned it a Best of Show in the 2021 FTA Excellence in Flexography Awards.

14 
PRESSROOM WORKFLOWS OF TOMORROW

Software driving today’s smart press is a combination of innovative packages—automation, registration, impression, inspection and color management.

24 
PEAK PERFORMANCE, BUDGET FRIENDLYWith augmented reality support, service specialists follow exactly what a local technician sees—in real time. Diagnosis, like the solution, is immediate.

28 
EVOLUTION YIELDS UNCOMPROMISED PERFORMANCEWith water-based inks, flexible packaging printers can meet regulatory, societal, and sustainability goals without compromising performance.

12

14

28
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No, your eyes do not deceive you: This is the October issue of FLEXO 

Magazine, and it does contain an INFOFLEX Exhibit Guide.

Specifically, the INFOFLEX at Fall Conference Exhibit Guide. INFOFLEX’s storied legacy as a place 

for connection and networking comes to FTA’s Fall Conference 2021, bringing expanded booths, 

added show hours and an increased number of exhibitors. Learn about each of them, beginning on 

page 50.

Two categories represented on the show floor—plates and plate processors—are also featured in 

this month’s issue, with articles covering in-the-round, thermal, solvent, UV LED, water-wash, liquid 

photopolymer and more.
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T H E  F L E XO G R A P H I C  T E C H N O LO G Y  S O U R C E

PLATES, SLEEVES, 

PROCESSORS

Primer and Exhibit Guide 

COVER PHOTOS COURTESY OF E.C. SHAW CO AND ANDERSON & VREELAND

10 
THE FIVE ESSENTIAL Rs

Sustainability action plans can be 

defined through collaborations, 
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This issue of FLEXO is all about automation and control—development, 

history and future. Streamlining processes has a positive impact on 

performance, quality and profit. Current and developing advancements 

are covered here, as two companies show the advantages of doing plate 

making in-house, and the lighting revolution based on LED and—its 

positive effect on flexography—is discussed.

Also inside is a recap of FTA’s Virtual Fall Conference 2020, beginning on page 12. The online format 

offered the same technical sessions and networking opportunities available at the traditionally in-person 

conference. Check out the highlights and takeaways that each session offered at this year’s event. 
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FTA  
TODAY

Achieving  
Perfect Vision
FTA’S VIRTUAL FALL CONFERENCE 2020 

DELIVERED INFORMATIVE SESSIONS & 

EXHIBITS IN A NEW WAY

Virtual meetings, 

video 
conferencing, 

Zoom calls—however you 

phrase them, they have 

been a major part of the 

changes and adaptations 

that offices, tradeshows, 

conferences and schools 

have all had to accept as 

a new normal in 2020.

The same was true this year for FTA’s Fall 

Conference. Shifted to a virtual envi-

ronment and renamed in kind, Virtual 

Fall Conference 2020, too, adapted. 

The well-attended, three-day event was 

presented in a new format, with new ways 

for attendees to connect.

What remained the same? The technical 

content, exchanging of ideas and net-

working opportunities.

THE SESSIONS

Themed “Collaboration Achieves Perfect 

Vision,” Virtual Fall Conference 2020’s 

20 presentations covered much ground, 

and the six sessions into which they were 

organized, together, offered a complete 

picture of how every member of the pack-

aging supply chain can work together. 

The event kicked off Monday, Oct. 5, 

with “Evaluation, Optimization, Control: 

The Complete Plate Making Package,” 

chaired by Malcolm Keif of California 

Polytechnic State University and Jason 

Cagle of MacDermid Graphics Solutions. 

Catherine Haynes of All Printing 

Resources Inc started the session with 

her presentation “Calibration and 

Optimization in Plate Making.” She 

explained how the terms calibration and 

optimization are often used interchange-

ably, but that she considers calibration to 

be a component, explaining what aspects 

of plate making fit into each. 

Next, Haley Hendry of TC 

Transcontinental Packaging presented 

“Process Control and Quality Control.” 

Focusing on process control, she asked, 

“Is chaos disrupting your process?” 

Hendry stressed how a systematic, pro-

cess-oriented approach can regulate plate 

outcome and ensure top-quality results. 

“Consistency is the key to repeatability,” 

she said. 

The third speaker of the session was 

Allie Ayers of DuPont Image Solutions, 

who presented “Problem Solving in the 

V�tual

COLLABORATION 

ACHIEVES 

PERFECT VISION

FLXON INCORPORATED

8531 Crown Crescent Court, Charlotte, NC 28227

(800)756-6474  I  (704)844-2434  I   wecare@flxon.com
www.flxon.com

ASK ABOUT OUR

100% SATISFACTION GUARANTEE!

25 YEARS OF 

DELIVERING ON OUR PROMISE OF

WASTE REDUCTION

PROCESS IMPROVEMENT

BEING A TRUSTED ADVISOR

To all of our customers, partners, and the industry:

for contributing to our mutual success.THANK YOU
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20 
A YEAR TO REMEMBER

2020 brought challenges, 

changes and adaptations to 
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the industry FTA serves and 

supports.
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SOURCEBOOK 2021
THE INTERNATIONAL DIRECTORY OF PACKAGE PRINTING &  

CONVERTING PRODUCTS, SERVICES & PROFESSIONALS

THE CROWN JEWELS OF FTA

Another year is ending, and it’s one most won’t soon forget. 

The COVID-19 pandemic affected just about every facet of the 

flexographic industry, and every other industry. But even with 

the added challenges brought about by an inability to travel or 

gather in large numbers, and the spike in demand for packaging 

to secure essential products, the flexographic industry did what it 

has always done: evolved, adapted and overcame. 

So while it was tough to sum up the year, as we typically do in December’s FLEXO, we take 

a look back at 2020 beginning on page 20, revealing that there were positive aspects for 

FTA and the industry in general.

The end of the year also means it’s time for FLEXO’s annual SourceBook. Beginning on 

page 34, the directory is your complete guide to FTA members, what they offer, and how 

to get in touch with them. See you next year!
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FLEXO: “THE VOICE OF FTA & ITS MEMBERS”

Source: Smithers

Data Current as of Oct. 1, 2021

FLEXO Magazine’s commitment to supporting FTA members in their quest to 
become better printers is unwavering. It embraces their challenges, promotes their 
successes and illustrates best practices to deploy in tandem with advanced tech-
nologies. The objective: eliminate problematic variables and minimize any need for 
intervention on the pressroom floor. 

Your magazine—the voice of FTA and its members--documents flexography’s’ tran-
sition from art to science and its adaptation to a multi-functional/multi-format world, 
where short runs, quick changeovers, reduced waste streams, and automated, 
efficient techniques dictate every move. Like its readers, the magazine’s perennial 
focus is on process control by printing to the numbers.  

The periodical’s content is carefully honed to deliver instructional, informative, 
technical narrative, intended to strike up conversation while serving as a guide to 
process improvement. Recognized as the true “Flexographic Technology Source” for 
45 years now, FLEXO covers a vibrant, fast paced industry, responsible for produc-
tion of better than two-thirds of the world’s printed packaging. 

Whether it’s labels, flexible packaging, folding cartons, corrugated boxes, envelopes, 
towel/tissue/napkins, shrink sleeves, stick packs or specialty multi-process applica-
tions—the dynamics and demographics driving our exciting world are clearly and 
concisely captured on FLEXO’s pages. 

Readers see it as a networking tool that helps them stay in touch with industry 
trends, provides valuable training from leading SMEs and serves as a conduit to new 
innovations continually under development. It answers important questions—What’s 
new? Who is doing what? How? Where will it take things? The message is consis-
tent; the dialogue constant. 

MARKET METRICS

PRINTED PACKAGING
$432 Billion 2020

491 Billion 2025

FLEXO’S MARKET SHARE
40% 2020

37% 2025

FLEXO $
$172 Billion 2020

$182 Billion 2025

80% 20%

FTA Members Non-Members

97% 3%

FLEXO SUBSCRIBERS

FLEXO 
Subscriber Portrait
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FLEXO Magazine / 3920 Veterans Memorial Hwy, Ste 9 / Bohemia, NY 11716 / Phone: 631-737-6020 / www.FLEXOmag.com

CONTACTS
Bob Moran, Publisher, X 117, rmoran@flexography.org
Brad Pareso, VP & Associate Publishing Director, X 131, bpareso@flxography.org
Jay Kaible, Director of Membership & Business Development (Sales), X 120, jkaible@flexography.org
Susan Raab, Membership Manager (Classifieds and Reprints), X 111, sraab@flexography.org

GLOBAL REACH/PRINT
GEOGRAPHIC DISTRIBUTION INTERNATIONAL DISTRIBUTION

INTERNET EDITION  
AFFORDS IMMEDIATE  
ACCESS WORLDWIDE
WWW.FLEXOMAG.COM

*Ownership Statement, filed each October, reflects only mailed copies in the US. Above figures include bulk shipments and international distribution. 
FLEXO is a registered trademark of FTA.

*Data Current as of Oct. 1, 2021*Data Current as of Oct. 1, 2021
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PUBLICATION SIZE &  
PAGE FORMAT

•	 8” x 10.875” trim size
•	 8.25” x 11.125” bleed size
•	 7.25” x 10.125” live area

BLEED/TRIM/TRAP
Bleed should be 1/8” outside trim. Live matter 
must be a minimum of 3/8” (10-mm.) from trim. 
Reverse type should be no less than 6 pt. All 
lines and line art images should be of a mini-
mum 1/3 pt. thickness (1/2 pt. for reverses).

FILE GUIDELINES
All color images/files are to be submitted in 
CMYK color space. Adobe Acrobat PDF is the 
preferred file format. Ads must be submitted at 
a minimum 300 dpi resolution. Convert all fonts 
into outlines. DO NOT use menu stylized fonts.

NATIVE FILE FORMATS
•	 Adobe InDesign CS5 or later - Include all 

fonts and linked images
•	 Adobe Illustrator CS5 or later - Convert 

all fonts to outlines, include all linked 
images, and save as EPS

•	 Adobe Photoshop - Layered PSD with 
fonts rasterized or save file as flattened 
TIFF

General Conditions: Publisher, FTA, has 
the right to accept/reject any/all advertising. 
Material that simulates editorial content will 
be marked “Advertisement” or “Advertori-
al,” at Publisher’s discretion. Advertiser is 
ultimately responsible for payment of charges 
incurred. In consideration for publishing an 
advertisement, the advertiser or its agency will 
compensate FLEXO Magazine/Foundation of 
Flexographic Technical Association and not 
hold it responsible for losses resulting from 
publication of said advertisement—liable, 
common law and privacy statutes, copyright 
infringements, plagiarism etc.

PRODUCTION SPECS

Full-Page Spread w/ Bleed
16.25” x 11.125”

Half-Page Spread
14” x 4.875”

	 Full Page w/ Bleed	 2/3 Page
	 8.25” x 11.125”	 4.5625” x 9.5”

	1/3-Page Vertical	 1/2-Page Island
	 2.1875” x 9.5”	 4.5625” x 7.375”

	 1/3 Page	 1/2-Page Vertical
	4.5625” x 4.875”	 3.375” x 9.5”

1/2-Page Horizontal	 1/3-Page Horizontal
	 7” x 4.875”	 7” x 3.25”

	1/4-Page Vertical	 1/4-Page Horizontal
	3.375” x 4.875”	 7” x 2.375”

	1/6-Page Vertical	 1/6-Page Horizontal
	2.1875” x 4.875”	 4.5625” x 2.375”
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2022 ADVERTISING RATES NET $
1X 3X 6X 12X

B/W COLOR B/W COLOR B/W COLOR B/W COLOR

Full Page $2,295 $2,795 $2,210 $2,710 $2,125 $2,625 $2,000 $2,500

2-Page Spread 3,825 4,325 3,610 4,110 3,400 3,900 3,060 3,560

2/3 Page 1,805 2,305 1,745 2,245 1,700 2,200 1,530 2,030

1/2-Page Spread 2,565 3,065 2,465 2,965 2,360 2,860 2,095 2,595

1/2 Page 1,565 2,065 1,500 2,000 1,260 1,760 1,630 2,130

1/3 Page 1,065 1,565 1,015 1,515 980 1,480 930 1,430

1/4 Page 785 1,285 760 1,260 745 1,245 700 1,200

1/6 Page 635 1,135 595 1,095 565 1,065 535 1,035

Rotating banner on FLEXO web pages and internet edition supporting print placement: + $300 each insertion

Gatefold/Extended Gatefold Rates Available on Request

2-Sided Pre-Printed Insert $1,700 Net

Customized Supplements Rates Available on Request

Preprinted Inserts Rates Available on Request/Dependent on Page Count

Wrap-Around Cover Belly Band $4,000 Net

Cover Message Card 
Tip-On Rates Available on Request

2-Sided Section Tabs  
(SourceBook, INFOFLEX Guide, Awards) $4,000 Net

Customized Pre-Show E-Blasts  
(Your Content, Our List—strict limit) $1,295 Net 

Customized E-Blasts, Non-Event Specific $1,000 Net

Direct Mail Pieces  
(List Rental, Printed Piece Supplied) Custom Rates Available on Request 

Tech Talk

Potential Presentation(s) Targeted One Tuesday Per Month

Exclusive Single Sponsor--60 minutes: $3,000 net

One of Three Collaborative 20-minute Sessions  
Comprising 60-minutes: $1,500 net. Contingent upon demand

Homepage Leaderboard Banner 
1200 x 150 px Limit 1 $1,275 Net Monthly, 6X Commitment

FLEXO Page Leaderboard Banner 
1200 x 150 px Limit 1 $750 Net Monthly, 3X Commitment

Banner Ad on Web—Homepage 
450 x 450 px $450 Net Monthly

Banner Ad on Web—FLEXO Page 
450 x 450 px $300 Net Monthly

Prepress E-Blast Announcement Banner Sponsor 
600 x 160 px $400 Net Monthly

Posting E-Blast Announcement Banner Sponsor 
600 x 160 px $400 Net Monthly

FORUM & INFOFLEX Show Daily Banners 
250 x 250 px 5 days / $1,095 Net

FORUM & INFOFLEX Show Daily Leaderboard Banners  
600 x 160 px Limit 1 5 days / $1,395 Net

CLASSIFIED ADS & MARKET-APPLICABLE SERVICES
SIZE & SHAPE BLACK & WHITE 2-COLOR 4-COLOR

2” Square $180 $240 $300

1/3-Page Square  550  625  750

1/6 Page  360  375  400

1/12 Page  275  300  325

Business Card  200  260  320



FLEXO: REPUTABLE, 
READ, RETAINED

“FLEXO is the industry’s leading periodical for industry insights 
such as technical developments, innovation and GMPs. While 
there are other worthy periodicals still in publication (both print and 
digital), FLEXO provides the most emerging and comprehensive 
data/intel to support our continuous quest to print the perfect dot.”  
– John McDowell, President, McDowell; a Resource Label Group Co

“I read FLEXO magazine in search of what’s new and 
what’s next for flexographic printing. Cost savings and 
efficiencies are always on our production radar, but what 
technology and innovation is up around the corner?” 
– Russ Joiner, Scientific Games

“FLEXO is informative and relevant to 
the industry’s trends and challenges. It 
also provides meaningful solutions and 
insight to these issues.” 
– Joe Genova, Poly Print

“I have read FLEXO for years and I depend on 
it as one of the best sources for news, articles 
and technology reviews—whether new or 
existing—for the flexographic industry.” 
-- John Edgemon, ABX Packaging

“I read FLEXO Magazine for many reasons, but these are 
probably my top three:

•	 I like the articles from flexographic folks who do the job 
every day

•	 I like the articles from the suppliers that have new 
technology, tricks, and helpful tips to help with production 
work and troubleshooting

•	 I like being able to reference back to this information for 
myself or forward important and applicable articles to 
others within my company, especially peers or colleagues 
that might receive value from it”

– Mike Robinson, Sealed Air

“I have been in this industry for over 
35 years and find FLEXO a fascinating 
magazine to keep up with current events 
and upcoming technologies.” 
– Vince Maltese, Prairie State Group

“I read FLEXO to keep up on the 
changing technology, quantity and 
efficiency efforts from the most 
unbiased source in the industry” 
– Karl Nurse, President, Bay Tech Label

“I read FLEXO Magazine because of the content and the new 
information we learn as a flexographic shop. It is great to hear 
what is going on in the industry and how it applies to us.” 
– Nye Hornor, President, Amherst Label “I’m looking for:

•	 Articles on what new technology other printers 
have implemented

•	 Achievements of other professionals in the field, 
kind of a ‘who’s who’ networking tool

•	 Opportunities—training, associations, events”
– Alyssa Denney, Graphic Packaging

“It’s got some valuable information to store in the back 
of my head for a day when we may have to troubleshoot 
an issue we haven’t seen before on press. I manage an 
ink department and there always seems to be plenty to 
read relating to ink.” 
– Jason Peterson, Macaran Printed Products


